Signal AI + Hiscox Quarterly Report | March 2026
	Quarterly Reputation Reports

	
METHODOLOGY
Data Time Range:
Q1 20256 (January 1, 2026 – March 31, 2026)
To include Signal AI core data set: print, online, broadcast news, corporate blogs and newsrooms, press releases, syndications, podcasts
Geography:
Global horizon scan, with competitive geographical breakdowns

	The core reputation report will be 20-25 slides consisting of chapters focused on:
1. An Executive Summary
a. Three things Hiscox should know
b. What? So What? Now What?
2. Hiscox’s Overall Corporate Reputation 
a. Reputation scorecard
i. Reputation score, rank, and rank changes
ii. Key stories impacting Hiscox’s reputation
b. Peer Performance Highlights
c. Hiscox coverage drivers over time
d. High-level executive (peer and/or internal) analysis
3. Horizon Scan
a. What’s trending industry wide around topics related to:
i. Trended Executive leadership reputation vs. competitors - How does Aki's performance as CEO / perceived performance as CEO influence Hiscox's reputation? How is Aki viewed in media, what are the white space opportunities for Aki to turn into a point of difference for him and Hiscox? 
1. Possible case study on how other leaders have positively impacted reputation
ii. Financial Results - How have financial results impacted reputation? How was Hiscox perceived in full year 2025 coverage?
iii. M&A - What is driving reputation in M&A coverage? How does the media report on the impact of M&A activity on the market? How does M&A impact reputation in media?
1. Case study analysis on the Zurich and Beazley takeover
4. Geographical analysis
a. Competitive SOV by market (bolstered by reading lists)
i. United States: Travelers, HIG, CAN, Hanover Insurance, Nationwide, Liberty, Chubb, RLI
ii. United Kingdom: Aviva, Beazley, Conduit, Lancashire
iii. Germany: Allianz, HDI, ERGO, Markel, VHV, Beazley, Gothaer
iv. France: Axa, Allianz, Generali, MAIF, MAAF, Chubb, Zurich 
v. Netherlands: AIG, Chubb, Markel, Insify (MunichRe), Univé, ING
vi. Spain: AIG, Chubb, Markel, Beazley, Zurich, Mapfre, Allianz
vii. Portugal: AIG, Fidelidade, Berkley
viii. Ireland: CFC, Travelers, AIG, Allianz, Chubb
b. Coverage drivers by market, with specific call outs for local spokespeople (as coverage dictates) 
5. Strategic Considerations for Hiscox
6. Appendix
a. Executive analysis tracking: % change in volume, NS of CEO in earning coverage, NS of company in earning coverage, # of quotes in earned coverage
i. FTSE 100 Executive Analysis tracking
ii. Executive tracking by geography
1. Germany: Tobias Wenhart (Chief Marketing Officer Europe)
2. France: Valentine Studer (Reginal Managing Director), Nicolas Kaddeche (Technical Underwriting & Direct sales Director)
3. Spain: Eva Peribanez (APC Local Head of Product), Carolina Morato (Interim MD Spain)
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