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Body copy 10/12ptTogether, last year we supported charities with donations totalling 
more than $9 million. This includes $7 million donated to charities 
such as the Red Cross and food banks around the world, directly 
helping those impacted by the pandemic. We’ve also supported 
entrepreneurs and small businesses through funding organisations 
such as Kiva and Accion in the USA and Swoop in the UK to 
improve access to finance and support to get them back on  
their feet.

In addition, The Association of British Insurers’ Covid-19 Support 
Fund, which Hiscox helped to establish and was an early supporter 
of, has shown what is possible when industry works together, so  
far raising more than £100 million to support communities in need. 

There is more to do of course, and this year we set out a new 
strategic focus to help us have the biggest possible impact in our 
chosen areas; social mobility and entrepreneurship; protecting 
and preserving the environment; and supporting causes that our 
people are passionate about. These new ‘pillars’ for charitable 
giving will ensure we have meaningful, measurable criteria to  
live up to.

This report provides a snapshot of just some of the fantastic 
causes we have supported over the last year, and the impact 
we’ve been able to make. Huge thanks go to all of those whom 
make this possible through their continued enthusiasm and 
dedication. We are proud to share their stories here.A word from  

our Chairman

It could be said that 2020 was a year like no other. 
As the world grappled with a global pandemic, 
which brought new ways of living and working, 
giving something back came into sharper focus.

I am incredibly proud of how our people have 
responded to the challenges of Covid-19, while 
also finding new ways to support their local 
communities and good causes. Our volunteering 
programmes may have looked different this year 
thanks to social distancing and home-working,  
but there are many stories of those who have 
helped a vulnerable neighbour or used their 
commuting time to volunteer locally, which  
are a testament to the ‘Hiscox spirit’.

https://www.hiscoxgroup.com
https://www.hiscoxgroup.com
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A strategic 
approach 
Charitable giving forms part of our 
overall approach to environmental, 
social and governance (ESG) matters. 

The Hiscox ESG framework we have developed helps us  
stay focused and make an impact in our chosen areas. 

Why it matters to us
Giving back to the communities we operate in is meaningful  
for our employees and helps us build an engaged and  
inclusive workforce.

Our Hiscox Gives initiative supports charities chosen by 
employees, organising volunteering and fundraising activities,  
and many of our people participate in reading and mentoring 
schemes at schools local to our offices.

Our fundraisers make us proud and through the Hiscox Foundation, 
we help them make a bigger impact for the causes they care 
about most.

https://www.hiscoxgroup.com
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We’ve divided our approach to 
charitable giving into three main 
pillars, to help us make the biggest 
impact in our chosen areas of focus:
Social mobility and entrepreneurship
Our connectedness to entrepreneurship runs deep; Hiscox  
was established by an entrepreneur, and we insure over  
one million small businesses worldwide. 

Protecting and preserving the environment
We support programmes that contribute to improving  
the environment in the communities in which we operate  
and where our customers are present. We are focused  
on projects that in some way address climate variability  
and look to increase global resilience to climate change,  
as well as projects to enhance biodiversity.

Causes our people are passionate about
Our employees are a passionate bunch, and they champion  
a whole range of worthwhile causes. From mental health and  
well-being to homelessness, our teams find ways to be generous 
with their time as well as their money, and our Foundations 
support these efforts – predominantly through matched funding. 
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2020 in 
numbers
A look back at some of our 
highlights from an impactful  
year of giving.

200+
employee funding  
requests met – totalling 
over $146,000

 1,000
families in crisis during the 
night with a hospice nurse 
home visit

EIGHT
youth cricket teams  
in Bermuda

 180+
charities supported 
with donations

300 
women supported  
to reach economic 
independence 

$9M+
total donations*,  
including $7 million 
Covid-19 response 

 *Includes some gift aid.

 8,000+
people being supported  
into new careers through  
the ABI’s Covid-19  
Support Fund

26,000 
volunteers trained  
to become  
Dementia Friends 

Care and support for

350
tech devices upcycled  
and donated to those  
in need

https://www.hiscoxgroup.com
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Highlights from our global response 
to help those affected by Covid-19

Our $500,000 donation helped 
Kiva scale up its response to 
meet unprecedented demand. 
Across the world, Kiva has so  
far sent $109,902,200 in loans  
to 243,175 borrowers affected  
by the pandemic, the majority  
of whom are women or people  
of colour.

We donated $10,000 to the 
Singapore Red Cross to help 
support those who are elderly 
and living alone without financial  
support, and DirectAsia Thailand 
donated $4,800 worth of  
dry goods to the Krajok  
Ngao Foundation.

We supported the Bermuda 
Education Network with tablet 
computers for home-schooling 
for over 300 children, and  
helped raise more than  
$550,000 for Bermuda’s  
King Edward VII hospital.

We donated more than $50,000 
to support the Red Cross in  
Spain and the Food Bank of 
Madrid, as well as supporting 
organisations such as the Altius 
Foundation, helping families 
affected by the pandemic with 
food and essential goods.

In the UK, donations included 
funding the equivalent of 91,300 
meals for Londoners facing 
food poverty through The Felix 
Project, as well as helping raise 
over £100 million for those 
hardest hit by the crisis  
through the ABI’s Covid-19 
Support Fund.

https://www.hiscoxgroup.com
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2020 was also the year the world 
came together to fight for racial 
equality and justice and Hiscox is 
proud to stand with those calling 
for change. We’re committed to 
ensuring a diverse and inclusive 
workforce and focus on promoting 
education, awareness and 
understanding, and on providing 
a safe environment where all 
employees feel supported.

#WeStandTogether

National CARES Mentoring Movement is 
a pioneering community movement that is 
transforming lives through mentoring. Its national 
affiliate network recruits adult volunteers and 
connects them to where they are needed: in 
schools; detention centres; and other local  
youth-serving organisations in communities 
disrupted by poverty. 

Through its holistic programme supported 
by trained psychologists, social workers and 
volunteer mentors, CARES is offering black 
children in low-income families and unstable 
communities the social, emotional and academic 
support they need to unleash their potential. 
The movement has so far recruited and placed 
over 150,000 mentors and supported over 
200,000 children in the USA.

www.caresmentoring.org

The Equal Justice Initiative (EJI) is committed 
to ending mass incarceration and challenging 
racial and economic injustice. The non-profit 
law organisation has provided legal services to 
the poor, incarcerated, and condemned for over 
30 years; it advocates for equal treatment in the 
criminal justice system, and creates hope for 
marginalised communities.

As part of its work to challenge the history of 
#racial injustice, in 2018 EJI opened two new 
national institutions: The Legacy Museum:  
From Enslavement to Mass Incarceration and  
the National Memorial for Peace and Justice. 
Located in Montgomery, Alabama, these new 
narrative spaces use the power of ‘place’ to 
inspire people to learn and reflect on a  
nation’s history of racial inequality.

eji.org

In addition to the actions we’re taking, the Hiscox Foundation USA worked with our Pan-African 
employee network to identify The Equal Justice Initiative and National CARES Mentoring Movement  
as two US-based non-profit organisations making great strides to effect the change that needs to 
happen. Each organisation received a $100,000 donation to help them continue their vital work. 

https://www.hiscoxgroup.com
https://www.caresmentoring.org
https://eji.org/
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Some of the charities we supported in 2020
Ability Bow
Accion
Action for A-T
Action For Children
Action Medical Research
Age UK
AIDNOW
Alone 
Alzheimer’s Association
Alzheimer’s Research UK
Alzheimer’s Society
Andover RDA
Art For Guernsey
ART UK
Associación Betel 
At the Crossroads
Autism East Midlands
Barts Charity
Basics Essex Accident 
Rescue Service (BEARS)
Battersea Summer  
Scheme (Battersea Crime 
Prevention Panel)
Bees for Development Trust 
(The Troy Trust)
Bermuda Education Network 
Bermuda Gymnastics 
Association
Bermuda Hospitals Board
Bermuda Squash Racquets 
Association Jr Programme
Bermuda Zoological Society 
(Kids on the Reef)
BEST (Bermuda 
Environmental  
Sustainability Taskforce)
Big Brothers Big Sisters  
of Bermuda

Birmingham Children’s 
Hospital Charities
British Gymnastics 
Foundation
Business in the Community
CALM (Campaign Against 
Living Miserably)
Capuchin Day Centre 
Centre Against  
Abuse Bermuda
Charlie Watkins Foundation
Chicago Urban League  
Center for Entrepreneurship  
& Innovation
Child Rescue Coalition
Children’s Hospital of LA
Christina Noble  
Children’s Foundation
City Music Foundation
Clemens-Marie-Kinderheim
COCO Charitable Trust
Comisión Unidos Vs. Trata 
Conscious Kid
Crisis UK
Crohn’s and Colitis UK
CURB (Citizens Uprooting 
Racism in Bermuda)
Devon Wildlife Trust
Dress for Success
East Suffolk And North  
Essex NHS Foundation  
Trust Charitable Funds
ECHO
Eliza Dolittle Society
Enham Trust
Equal Justice Initiative
Fair Fight Action
Family Centre (Bermuda)

Fundação do Gil 
Fundación Altius
Girls on the Run Chicago
Grayshott Concerts
GRIT (Growing  
Resilience in Teens)
HART
Havens Hospices
Hope Supply Co
Ickle Pickles
Insurance Industry  
Charitable Foundation Inc
Irish Red Cross 
Junior Achievement  
of Georgia
Juvenile Diabetes  
Research Fund
Juvenile Protective 
Association
KEEN London
Kennet Community Transport
Kids’ Chance of America
King Hussein  
Cancer Foundation
KIVA
Launchpad
Lloyd’s Charities Trust
Lord Mayor’s Appeal
Love Beyond Walls
MacMillan Cancer Support
MACS
Manorfield Charitable 
Foundation
Marin Food Bank
Martin House
Masks for NHS Heroes
Mater Foundation 

Meals on Wheels  
(Bermuda and USA)
Men’s Aid 
Menuhin Foundation
MIND 
Mission for the Homeless
Movember
MS-UK
My Block My Hood My City
My Name’s  
Doddie Foundation
My Sisters Place
National CARES  
Mentoring Movement
National Museum of Bermuda
New York City Anti-Violence 
Project
NHS Charities Together
North Texas Food Bank
NSPCC
Off The Fence
Order of Malta
Ovarian Cancer Action
PALS Cancer Care  
of Bermuda
Pancreatic Cancer UK
PAPYRUS
Pieta Foundation
Plus Foundation
Prism The Gift Fund  
(on behalf of Rocket  
and The Royal Marsden)
Project 100 Bermuda
Providence Row
Rally Foundation for 
Childhood Cancer Research
Resurgo

Roald Dahl’s Marvellous 
Medicine Charity
Royal British Legion  
(Lloyd’s and City branch)
Royal Papworth Hospital 
Charity 
Royal Voluntary Service
Safe and Sound Homes 
(SASH)
Save The Children
SCARS
Scott Ammer Children’s Trust
Services and Advocacy  
for LGBT Elders
Singapore Red Cross Society
Social Ark
Society for the Aged 
Sound Minds
Spanish Red Cross
Spear Brighton
St Helena Hospice
St John Ambulance
St Martin’s Oluti School Fund
Strides for Peace
Students Rising Above
Suited & Booted
Teenage Cancer Trust 
The African American  
Policy Forum
The Alzheimer’s Society
The Aortic Centre Trust
The Bermuda Foundation  
for Insurance Studies
The Brain Tumour Charity
The Brokerage
The Colin McMillan Boxing 
Training Academy

The Covid-19 Support Fund

The Day Nursery

The Doe Fund

The Drake House

The Dust Project

The Felix Project

The Lady Cubitt  
Compassionate Association 

The London Wildlife Trust

The Richmond Neighborhood Center

The RightWay Foundation

The Trussell Trust

The Wiltshire Bobby Van Trust

The Woodland Trust

Three Square

Tomorrow’s Voices

Tower Hamlets Education  
Business Partnership

Tower Hamlets Youth  
Support Foundation  
(Platform Cricket Programme)

Vision Bermuda

Warrick Dunn Charities

Whale and Dolphin Conservation

Whitechapel Gallery

WindReach Bermuda

Women’s Business  
Development Center

Women’s Business Enterprise Council

Women’s Aid

Women’s Resource Centre

Wooden Spoon Society

World Central Kitchen

World of Honor Fund

York Mind

https://www.hiscoxgroup.com
https://www.hiscoxgroup.com
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Social mobility  
and entrepreneurship
Our connectedness to entrepreneurship runs deep; 
Hiscox was established by an entrepreneur, and we 
insure over one million small businesses worldwide. 

https://www.hiscoxgroup.com
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Protecting and preserving  
the environment

Causes our people  
are passionate about
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Social mobility  
and entrepreneurship

Nicholas Jones, Managing Director of Fundraising, Action for 
Children, commented:
 “We’re immensely grateful to the Hiscox Foundation for their generous 
donation which will help us support some of the most vulnerable 
children and families across the UK. This gift will help us in our 
mission to ensure every child has a safe and happy childhood.”

“I felt like I had won the lottery...”
Mary is a full-time student studying computing. Whilst studying, 
her three-year-old attends an Action for Children children’s centre. 
As well as studying, Mary was working part time in a shop to 
support them. When coronavirus hit, she was let go and started  
to struggle with money. She said: 

 “I don’t have an income now and I was so worried about food. I  
felt bad not giving my little girl fresh fruit and veg. But then my Action 
for Children worker got me the emergency fund and I felt like I had 
won the lottery. I don’t have to worry about where the next meal will 
come from now. We have fresh fruit, veg and meat for healthy meals 
that will last us for the next three weeks. It was so scary before, I 
was being so cautious with money. And then when I heard this, I  
was just so happy. It is so important that people keep donating. If  
it wasn’t for them, then people like me and my daughter wouldn’t 
have food on the table.”

Action For Children

Action for Children works to help children across 
the UK to grow up safe and happy and has been 
helping children for 150 years. The charity is a vital 
lifeline for many and last year worked to improve 
the lives of more than 368,000 children, young 
people and families. 

Across the UK, Action for Children provides 
practical and emotional support through more 
than 500 services in communities, schools 
and online. The charity runs parenting classes, 
nurseries and children’s centres, as well as 
providing breaks for young carers, and extra 
help for disabled children and support for 
young people at risk of homelessness.

9

During the coronavirus pandemic, Action  
for Children’s front-line staff have supported  
more than 12,000 children and young people 
including providing essential items such as  
food, resources for learning and play and home 
repairs or furnishings. The charity kept 99% of 
services open and in response to the pandemic 
launched its online service Parent Talk, which  
has supported 320,000 parents including  
8,800 one-to-one conversations.

The Hiscox Foundation UK last year  
donated £100,000 to Action for Children  
to support its vital work helping families  
and children in crisis. 

Helping families  
and young  
people in crisis

https://www.hiscoxgroup.com
https://www.hiscoxgroup.com
https://www.hiscoxgroup.com
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Protecting and preserving  
the environment

Causes our people  
are passionate about
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Social mobility  
and entrepreneurship

We’re working with the charity to host events to inspire young 
people to consider a career in insurance, and many of our 
graduates have become mentors providing support, insight  
and encouragement to help Brokerage candidates develop  
their business skills and knowledge.

 Pandemic-proofing opportunities in the City of London
Last year, The Brokerage launched its Generation 2020  
Academy, an integrated digital programme to inspire and  
support disadvantaged young people giving them access to 
mentoring, masterclasses, webinars and one-to-one support.

The programme was designed to help young people build 
credibility and confidence in a changing digital world, whilst 
navigating the employment landscape, ensuring that they  
would not be further disadvantaged as a result of the pandemic.

Nearly 300 Brokerage candidates (Year 12 to undergraduates) 
took part and 80% of participants said they significantly  
improved their skills. 

Six Hiscox graduates took part as volunteer mentors and  
here’s what some of their mentees had to say:

 “My mentor gave me a good introduction to working in the insurance 
industry, which I found really interesting, and I now have some good 
improvements I can make to my CV and cover letter.” Michaela

 “Conversations with my mentor were informative and smooth, and 
she made me feel really comfortable talking to her.” Eusra

 “My mentor was easy to talk to and gave me some good career and 
skills advice. I would feel comfortable speaking to them about almost 
anything.” Rhys

The Brokerage
Our partnership with The Brokerage is helping 
us broaden our search for talent to reach a more 
diverse pool of candidates, and we’re providing 
direct access to work-based opportunities  
through our early years careers programmes.

The Brokerage is a London-based social  
mobility charity that helps young people fulfil  
their potential through access to professional 
career opportunities. Hiscox has worked with  
The Brokerage for several years and is proud to 
have entered a new 12-month partnership with  
the charity last year, supported by a £50,000  
donation from the Hiscox Foundation UK. 

The charity supports over 8,000 young Londoners 
every year and works with companies across 
the City to provide workshops, masterclasses, 
mentoring and work experience designed to 
help educate young people about the corporate 
world, develop key skills and support them into 
financial and professional services through paid 
internships, apprenticeships and entry-level roles.

10

Ensuring equal 
access to 
opportunity for 
young people

https://www.hiscoxgroup.com
https://www.hiscoxgroup.com
https://www.hiscoxgroup.com
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Protecting and preserving  
the environment

Causes our people  
are passionate about
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A confidence boost for interview success: Melanie’s story
Melanie is a 32-year-old single mum of two who approached 
Dress for Success for help preparing for a job interview in 
November 2020. With her newfound confidence, Melanie  
was successful and was offered the job, an admin role in  
the education sector. 

 “Everyone I spoke to was friendly, warm and enthusiastic. They 
all put me at ease and made me feel very relaxed. My stylist, Maria, 
was so focused on choosing clothes that fit me perfectly and made 
me feel confident! I’m really looking forward to wearing my new 
clothes at work! Very thankful to everyone at Dress for Success.”

Melanie will continue to receive further support through the 
charity’s ongoing professional development workshops. 

Dress for Success
In January 2020, the Hiscox Foundation UK began 
a two-year partnership with Dress for Success 
Greater London, with donations totalling £60,000 
in a two-year period, equivalent to supporting  
150 of the charity’s more than 700 clients  
across London last year. 

Dress for Success supports women to reach 
economic independence, through increasing their 
self-confidence, career mentoring and giving  
them the tools they need to obtain employment.
The charity’s core services include dressing the 
client and providing clothes to wear for interviews 
free of charge, as well as a one-to-one interview 
skills and techniques session designed to give 
them the best chance of succeeding at interview. 
These simple interventions are highly impactful 
and nearly 80% of Dress for Success’s clients  
go on to receive a job offer.

During the Covid-19 pandemic the charity has 
adapted to offer its services virtually, such as 
virtual career planning, CV review, transitional 
planning, and mock interviews, as well as virtual 
styling sessions. The Dress for Success Coffee 
Room, a weekly group Zoom session for clients, 
has proved so popular it will continue to run  
once the pandemic is over.

Demand for services has increased where clients  
have been made redundant, or have been furloughed 
and are uncertain about the future, and many 
are experiencing increased mental health issues, 
loneliness and isolation. Recognising this, Dress for 
Success began offering an after-hours befriending 
service by phone to provide additional support.

While planned physical expansion has been put 
on hold during the pandemic, Dress for Success 
has big plans and aims to reach a further 200 
women in 2021. As well as planning for physical 
re-opening, the charity plans to roll out its  
seven-week confidence-building programme,  
 ‘Transit Forward’, as well as a sustainability 
initiative to tap into retailer’s surplus stock.

11

... nearly 80% of  
Dress for Success’s 
clients go on to  
receive a job offer.

Social mobility  
and entrepreneurship

Supporting  
women to achieve 
economic independence

https://www.hiscoxgroup.com
https://www.hiscoxgroup.com
https://www.hiscoxgroup.com
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Protecting and 
preserving the 
environment
We support programmes that contribute to improving  
the environment in the communities in which we operate  
and where our customers are present. We are focused  
on projects that in some way address climate variability  
and look to increase global resilience to climate change,  
as well as projects to enhance biodiversity.

https://www.hiscoxgroup.com
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and entrepreneurship

Causes our people  
are passionate about
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Nicola Bradbear PhD, Director at Bees for Development, commented:
 “Hiscox’s interest and support are a significant help for our work. 
More people than ever need sustainable, rural livelihoods, and 
thanks to supporters like Hiscox, we have been able to continue  
to work tirelessly in the presence of Covid to enable the poorest 
people to create resilient livelihoods, while at the same time  
boosting their surrounding biodiversity.”

We all know about the critical role that bees  
play in our ecosystem. But, did you know they  
pollinate up to 70 of the crop species that feed 
90% of the world’s population? Bees, when  
they’re not settling on your picnic, are a power  
for good around the world which is why the 
Hiscox Foundation UK is in its second year  
of a three-year partnership with Bees for 
Development, donating £30,000 in 2020.

Based in Monmouth Bee Town – the UK’s  
first designated ‘bee town’ – in Wales, Bees  
for Development’s mission is to harness the  
power of bees to achieve less poverty and  
more biodiversity in developing countries  
around the world. 

Take its work in Ghana for example: many farmers 
grow cashew crops, yet often lack food security 
and families go hungry. But when bees are kept 
nearby, cashew yields can double and, together 
with cash from selling honey and beeswax, 
income per hectare increases by as much as 
200%. Thanks to Bees for Development, over 
1,000 hives are now helping these subsistence 
cashew growers build sustainable livelihoods. 

In Ethiopia, Bees for Development has  
helped local communities restore damaged  
land by planting 38,000 trees, resulting in 
regeneration, increased biodiversity, and  
a great habitat for bees. Beekeeping offers  
a win-win solution to the dual problems of  
poverty and environmental degradation.

The charity operates from the UK, with its model 
enabling local experts to provide long-term training 
and mentoring. Aside from projects in Africa, 
Bees for Development is also busy in Central and 
South East Asia, Eastern Europe and Central and 
South America, and in the UK, it is promoting local 
authorities to adopt pollinator-friendly practices. 

Bees for Development

Protecting and preserving  
the environment

Bees can change a life for good
Like many girls in her area of northern Ethiopia, Netsanet 
dropped out of school at an early age. She struggled financially, 
while having to care for her mother and children. Following 
training with Bees for Development Ethiopia, she is now a very 
competent beekeeper. She values the independence it brings, 
and she and her family benefit from the extra income: “Life 
without the bees would be tough”, she says.

Starting with just one colony of bees, and with training, 
Netsanet now has many hives and is better able to make an 
independent living. She is optimistic about the future: “I want 
to keep more bee colonies and harvest and sell beeswax in 
addition to honey. I would like to use my income from the  
bees to start new types of work.”

More bees equal  
more biodiversity  
and less poverty

https://www.hiscoxgroup.com
https://www.hiscoxgroup.com
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Social mobility  
and entrepreneurship

Causes our people  
are passionate about
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Kids on the Reef was launched by the Bermuda 
Zoological Society in 2013 to help young 
Bermudians explore and better connect to the 
rich, natural marine world around their island. 

Despite living in walking distance to the shoreline, 
many students starting middle school have never 
put on a mask and a snorkel to explore their own 
blue backyard. The partnership with Hiscox, which 
last year donated $20,000 to the initiative, helps 
the Bermuda Zoological Society to expand  
the programme to both public and private  
school students.

The programme’s highlight is always the freediving 
session at Northrock or one of the many other 
stunning dive sites on Bermuda’s outer reef,  
says Programme leader Dr Alex Amat. “We pride 
ourselves on taking young people outside their 
comfort zone and find that freediving boosts their 
confidence by allowing them to push their limits 
at their own pace; opening their eyes beneath the 
surface to embark on an underwater adventure 
of stunning scenery and an abundance of sea 
life. Some start their first day feeling anxious or 
sceptical while others are impatient and excited, 
but all emerge with a new understanding of  
why we need to protect our blue resources.” 

Amat adds that her commitment to teaching  
does not stop during this crisis or any country-wide 
quarantine. “I will do everything I can to ensure  
the Kids on the Reef programme continues to give 
children a life-changing opportunity to experience 
the joy of seeing Bermuda’s marine life up close 
in its natural environment, while learning how to 
safely free-dive and become advocates for the 
global ocean issues facing Bermuda.”

Taking the plunge by Zoom 
2020 has been a challenge for many charities, but for Kids  
on the Reef the last 12 months have all been about taking an  
in-water programme online. With all the Society’s staff moved  
to remote working, it faced having to ensure the continuity of the 
programme during the pandemic, where students aged 11 to 13 
are expected to learn to free-dive both in a contained environment 
and in open water. 

Even though boats were dry-docked, fieldwork was cancelled, 
and offices shuttered, the Kids on the Reef leader Dr Alex 
Amat, innovated a new way to coach; connecting online with 
309 students over Zoom, with no one missing a lesson. Virtual 
options of the programme included yoga lessons to develop 
deep breathing practice, coral reef ecology, acknowledging the 
challenges of ocean conservation, and personal development 
through setting goals and coaching mental and body awareness.
By September and November 2020, Kids on the Reef was back 
getting wet through an active two-day classroom and immersion 
programme, teaching young people the skills and knowledge to 
become safe free-divers. 

Kids on the Reef

Protecting and preserving  
the environment

Helping young 
Bermudians 
stay in touch 
with their 
marine paradise
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National Business  
Response Network
Hiscox is working in partnership with Business in the Community’s 
National Business Response Network to help collect unused and 
working technology devices to be repurposed and distributed to 
those in need.

Business in the Community, created nearly 40 years ago by HRH 
The Prince of Wales to champion responsible business, set up the 
National Business Response Network to help connect community 
needs to support from businesses.

Since the Covid-19 crisis began, the network has received more  
than 500 requests for thousands of technology devices from 
schools, care homes and community groups who support vulnerable 
individuals and their families, so it launched a tech appeal to get 
unused technology into the hands of those who need it most.

Computers, tablets and smart phones are considered essential for 
home-schooling, applying for jobs and even keeping in touch with 
loved ones, yet the cost of these devices means that they are out 
of reach for many.

Our IT services team have been working closely with the network  
to support the appeal, and so far Hiscox has donated over 
350 monitors, 100 phones, 250 PC terminals, as well as video 
conferencing units and TV screens, to be refurbished and 
distributed to disadvantaged families and community groups.

Alex McLaughlin, Technology Director – IT Services,  
Hiscox, commented: 
 “We’re proud to be working closely with this fantastic organisation to 
help people in communities impacted by the pandemic get back on 
their feet. We know that while some technology may be considered 
past its best for business use, it could be critically important to 
others and through the tech appeal we’re delighted to be able  
to pass it on to those who need it.”

15

Protecting and preserving  
the environment

Giving old technology 
a new lease of life to 
support our community  

Computers, tablets 
and smart phones are 
considered essential  
for home-schooling...
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Causes our people  
are passionate about
Our employees are a passionate bunch, and they 
champion a whole range of worthwhile causes. From 
mental health and well-being to homelessness, our 
teams find ways to be generous with their time, as well  
as their money, and our Foundations support these 
efforts – predominantly through matched funding.

https://www.hiscoxgroup.com
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Hiscox USA 
doubles down 
on giving
The Hiscox Foundation USA saw a  
huge outpouring of support for its  
first ever ‘double-match’ programme.

For a 90-day period, employees had the  
chance to have their charity donations  
matched by at least $100 regardless of  
the amount of the contribution.

In true Hiscox spirit, employees rallied to  
support their chosen causes, with more than  
 140 matching gift requests received during that 
time, in addition to the Foundation’s year-round 
matching gift programme. 

Thanks to all of our Hiscox USA employees who 
took part, together we were able to donate a total 
of $83,420 to some truly amazing organisations. 

Here’s what some of them had to say:

Hiscox Foundation USA

Causes our people  
are passionate about

Grace – Hiscox USA, Atlanta

I chose to support Fair Fight Action for  
my double-match because voting rights 
and fair access to polling places is a cause 
that is near and dear to my heart. I want 
everyone who is qualified to vote to be able 
to vote with ease, and without roadblocks. 

Selena – Hiscox USA, New York

I’d been following Conscious Kid for a while 
on social media before the pandemic started, 
where they promote the development of 
healthy racial identity in kids. One way they 
do this is by distributing anti-racism reading 
materials to schools. When the pandemic 
hit, they started a grassroots fund to raise 
money to provide immediate rent relief to 
the tune of $1.2 million mostly to those 
struggling in the black and black-trans 
community. I chose to donate because  
the content and work they are doing has 
such a broad reach and an important  
role to play in fighting racism.

Mike – Hiscox USA, Chicago

The Day Nursery in Oak Park, Illinois 
provides vital services to ‘at risk’ children 
in the area. Many come from single-parent 
homes, who would not benefit from the 
educational opportunities and gain the 
socialisation skills needed to succeed  
if it were not for this organisation.  
They do great work.

Karen – Hiscox USA

I requested that my donation to the Alzheimer’s Association be double-matched because 
Alzheimer’s disease has significantly impacted my family. Both of my parents and several of 
their siblings had Alzheimer’s disease and ultimately died from it. My mother had it for ten 
years before she died and it was truly heart-breaking to watch, as this once-vital woman just 
deteriorated into someone who couldn’t remember her husband or her daughters. Since it’s 
inherited, my sisters and my cousins and I have made it a point to participate in the Walk to  
End Alzheimer’s each year, where we raise funds that go to research. We’re all hoping that  
a cure or preventative measures will be discovered before it afflicts us too. 

https://www.hiscoxgroup.com
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Fundraising to 
combat human 
slavery and 
trafficking
Working with the Comisión Unidos 
Vs. Trata – a Mexico-based  
non-profit organisation helping  
to eradicate human trafficking.

Now in our fourth year of involvement with 
the Comisión Unidos Vs. Trata (CUvT), Hiscox 
employees raised over £11,000 for the charity  
in 2020, including a contribution from the  
Hiscox Foundation UK. 

The human cost of slavery
Set up by human rights activist Rosi Orozco 
in 2012, CUvT’s mission is to eradicate human 
trafficking in Mexico and contribute to the global 
effort to abolish human slavery. According to  
CUvT, Mexico is one of the largest hubs in the 
world for sex trafficking and is in the top four 
countries for sex tourism. It is believed that  
there are approximately 341,000 children living  
in some form of modern slavery in Mexico. 

CUvT works to raise the profile of the issue,  
prevent people falling into slavery through  
a programme of education, as well as  
protecting and helping survivors by offering 
shelter, healthcare, education and access  
to legal help. 

Swimming the bays
To raise money for CUvT, Hiscox employees have 
taken on annual challenges to mark World Day 
Against Human Trafficking on the 30th July. In 
2020, Hiscox’s Guernsey office organised a swim 
competition between two teams racing across 
30 bays on the island, while some chose to walk 
around the island instead. Other fundraisers have 
included two London employees each running 
100km in December. 

Jess Rawlings, Operations Team Leader in 
Hiscox’s Guernsey office, says the work of CUvT 
particularly resonated with Hiscox’s work in crisis 
management. “Our crisis management division 
has a lot of business in Mexico, so it seemed 
there was a real connection with a charity like 
CUvT and working with vulnerable people who are 
being trafficked and exploited. I’ve seen firsthand 
the hugely valuable work they do. Our goal is to 
continue to fundraise for the charity, helping and 
supporting them as they continue to take on  
more survivors of human slavery.”

Comision Unidos Vs. Trata

Causes our people  
are passionate about

https://www.hiscoxgroup.com
https://www.hiscoxgroup.com


19

Social mobility  
and entrepreneurship

Protecting and preserving  
the environment

19

Causes our people  
are passionate about

Hiscox’s Jess Rawlings spent a week in Mexico City to see 
CUvT’s work firsthand. Diary excerpts recorded from her time 
there, illustrate the important work of the charity.
 “We set off to visit one of the schools which some of the 
survivors attend. Due to the children’s history, it isn’t suitable to 
send them to a large state school. These are very small schools 
in a home-like environment where they can learn at their own 
pace and level. We then left the school and headed to a house 
being donated to CUvT to be used as a new shelter for young 
male survivors – the first shelter for boys in Mexico.”

 “There had been some bad history and threats associated with 
this house so when we arrived, we were escorted by ten local 
policemen to ensure it went smoothly. The house had been 
abandoned so wasn’t in great condition but there were some 
builders on site who said they could make it habitable in under 
three weeks. Rosi was excited as currently all the young boys 
and girls are staying in the same, slightly overcrowded shelter 
but it is much better if they can be separated.”

 “That evening we headed to the young children’s shelter. This is 
where all the children under 12 years old live (plus where all the 
boys are currently staying until their shelter is ready). The house 
was lovely and spacious and the neighbourhood was secure 
and felt safe. The atmosphere inside the house was fun, homely 
and loving, it felt like one big family home. There is a couple 
who live there full time (and run the shelter). They are parental 
figures to the children, and have three children of their own  
who also live in the shelter and get on with the other children 
like their own siblings.”

Comision Unidos Vs. Trata 
(cont.)
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St Helena Hospice
St Helena Hospice in Essex, UK is close to the hearts of 
our Colchester employees, particularly those who may have 
experienced the hospice’s care and support for loved ones  
firsthand, and it was chosen as the team’s charity of the year  
in 2020. In response to Covid-19, St Helena Hospice helped  
take the pressure off NHS services, taking a lead role for out  
of hospital end of life care in the area and supporting more  
than 1,000 patients in the first three months of the pandemic.

The hospice also strengthened its 24/7 service; helping people 
get the care they need to keep them out of hospital; and worked 
closely with GPs and community services to make sure patients 
and families had access to all the local help on offer.

Despite all the challenges faced this year, Hiscox staff put  
on an incredible show of support for the hospice, adding to  
pre-lockdown raffle and bake-off funds by donating money saved 
by not commuting or buying coffee during lockdown, as well as 
fundraising walks and virtual marathons. Several team members 
also took part in Nuclear Races’ gruelling socially-distanced 7km 
obstacle course, tackling over 50 obstacles in the rain and mud. 
Altogether the team raised nearly £5,000, and with a further 
£50,000 donation from the Hiscox Foundation UK, we’re proud  
to have helped our staff raise a significant sum for the hospice.

Kirsty, Ward Sister, In-patient Unit – St Helena Hospice, commented: 
 “I just want to say a huge thank you for the incredible donation that 
you’ve given to us, and we really do appreciate all the support that 
the community and businesses have given us – thank you!”

Causes our people  
are passionate about

Colchester staff  
go the distance for  
St Helena Hospice
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Volunteering
Our volunteer programmes looked 
very different last year as we all 
adapted to home-working during 
a global pandemic, but we’re 
incredibly proud of the way our 
people have risen to the challenge, 
finding new ways to support their 
local community.

https://www.hiscoxgroup.com
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Taking time out 
for a ‘natter’ 
with Age UK
Emma became a telephone friend with Age UK last June and has 
been chatting to an older person every week since. She takes 30 
minutes out of her working day every Tuesday to have a call with 
her 87-year-old friend.

  “She was definitely shocked when she found out how young I was 
but we’ve still had plenty to natter about! It’s also really great to 
have such a supportive manager who is happy for me to take the 
time out of the day to give back.” 

Emma – Hiscox volunteer, London

Keith usually runs our volunteer reading programme 
in Colchester at a school close to our office, but 
with the programme on hold due to Covid-19, 
instead he has stepped up to help St John 
Ambulance as it supports the NHS with its 
vaccination programme. A trained first-aider,  
Keith successfully completed an application 
process and training and has already helped set  
up a vaccination training centre where he will  
help train volunteer vaccinators and care staff. 

From classroom to 
vaccination hub with 
St John Ambulance
St John Ambulance has 30,000 volunteers helping with  
the roll out, the biggest challenge the charity has undertaken  
since the Second World War, and Keith says talking to fellow  
volunteers has been a moving experience: 

  “Everyone has their reasons for being there. Some spoke of relatives in care  
homes, of grandchildren they have not been able to hold yet, and of wanting  
to have a barbecue with their friends and extended families. I want to do  
whatever I can to help us all get back on our feet.”

Keith – Hiscox volunteer, Colchester

https://www.hiscoxgroup.com
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Jess is a member of our Hiscox Gives committee 
in London and has been collecting essential items 
for her local homeless charity, Spires.

Spires helps hundreds of homeless and 
disadvantaged people in South London all year 
round. During the pandemic the charity has 
been in desperate need of simple items such as 
scarves, gloves and instant meals. Jess reached 
out to her local community via social media and 
has been collecting these items from neighbours 
and dropping them at the Spires Centre each week. 

 “For me, it’s been a pleasure meeting my 
neighbours, filling my car to the brim several 
times over and dropping everything at the centre. 
The items are handed to homeless people and 
vulnerable women as part of their Streetlink 
outreach service, as well as given to anyone who 
arrives at the centre looking for food and help.”

Jess – Hiscox volunteer, London

  

Collecting for Spires  
to help those in need

 ‘Mr Christmas’  
St Gemma’s 
Hospice, Leeds
David has been supporting his local hospice in Leeds for over 
17 years, and at Christmas sells and recycles Christmas trees to 
help raise money for the charity. Known locally as ‘Mr Christmas’, 
he rallies a team of volunteers each year to help, the majority of 
whom work or have worked in the Leeds insurance market. David 
says “they are now all friends and answer the call every year and 
it’s always fun”. David also takes orders throughout the year for 
other fundraising events at St Gemma’s, and he and his wife have 
been making marmalade and fudge to put into goody bags for 
hospice staff   “as a little pick-me-up for all the work they do”.  

David – Hiscox volunteer, Leeds

https://www.hiscoxgroup.com
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Andres Pineda, Founder and Co-Lead of the Hiscox Latino 
employee network, commented:
 “Our partnership with Junior Achievement of Georgia and 3DE 
allows employees from all over the business the chance to coach 
and educate students on topics such as managing a personal 
budget within a simulated economy. It’s both educational and 
rewarding to be able to have a positive long-lasting impact on 
these students’ financial learning.”

Swapping the office for the classroom
For the third year running, the Hiscox Latino employee network 
joined forces with non-profit organisations Junior Achievement of 
Georgia and 3DE to work with students in Georgia, USA. 

Hiscox’s Angie Holmes – IT Business Analyst, and Vickie Kahiga – 
Underwriter, volunteered to put tenth-grade students at Parkview 
High School through their paces during a day which saw the junior 
would-be entrepreneurs come up with some amazing ideas while 
exploring the best solution for a business challenge. 

 “It was very inspiring!” said Hiscox’s Angie Holmes. “As members  
of the Hiscox Latino employee network, it’s great that we  
have the opportunity to make a positive impact on younger 
generations; educating, empowering and helping them to 
understand the real business world while also learning from  
our professional experiences.”

We’re proud to have a number of employee 
networks across Hiscox, each run by employees, 
for employees and open to all who wish to join. 
In the USA, the Hiscox Latino employee network 
seeks to promote Hiscox career opportunities 
among current and aspiring Latino professionals. 

Like many of our networks, its members are
passionate about building better communities
through volunteering. The Hiscox Latino  
employee network chose Junior Achievement  
of Georgia to become its’ main volunteering 
partner, with Hiscox Foundation USA making  
a $5,000 donation in 2020.

Junior Achievement pairs local schools and 
businesses to create 360-degree programmes that 
make learning authentic, relevant, experiential, 
and fun. By bringing different adult role models 
into schools, the charity aims to educate and 
empower young people to own their future 
economic success.

24

Empowering young people through  
the Hiscox Latino employee network
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The Hiscox Foundation
 
The Hiscox Foundation was established in the UK in 1987 and 
is funded by an annual donation from the Hiscox Group. The 
Foundation operates as separate entities in the UK and USA,  
and focuses its resources where it can make the greatest impact. 

Each Foundation’s Board of Trustees meet quarterly and must 
consider each funding request made, whether it aligns with our 
chosen areas of focus, and makes a funding decision accordingly.

Hiscox Foundation UK  Hiscox Foundation USA
Charity no.: 327635 EIN: 20-8608776

Hiscox Gives
Hiscox Gives brings together members of staff in each of our 
offices to support local charities chosen by employees. By 
supporting causes aligned with the Hiscox values, Hiscox Gives 
creates meaningful volunteering opportunities for employees, 
while raising funds and awareness.

Our approach to 
charitable giving

https://www.hiscoxgroup.com
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